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Public Health Challenges 

Among the most pressing public  
health problems in the U.S.  
 

Contributing significantly to each of 

these problems is  

our current food system 

Obesity, chronic disease 

Environmental Degradation 

Economic/Health disparities 
and food insecurity 



• Roots in Cynthiana, Kentucky 

• Goal of my work – research and practice to assure that: 

 All people have access to (many parts to this) and 

consume healthy food 

 Farmers who support their local communities by 

using sustainable practices to grow healthy food, 

receive a fair return on their investment 

 Communities work together and are committed to 

supporting local farmers and good food for all 

 

 

 Cynthiana, KY 



Specific Challenges – Nutrition/Diet 

• High rates of chronic disease (CVD, cancer, obesity) 

• Easy access to plenty of unhealthy food options  

– “Food Swamps” 

• Limited access for many to affordable healthy food 

– “Food Deserts” 

• Healthier food can be more expensive 

• Confusion about evolving science and dietary 

recommendations 

• Lack of knowledge and experience about cooking, 

especially “with the seasons” 

• Food insecurity AND waste 
– Americans waste more than 40% of the food we produce- costing us 

more than $100 billion annually. At the same time 33.5 million adults and 

16.7 million children have inconsistent and inadequate access to food. 

 

 

 



Specific Challenges - Agriculture 

• Tobacco transition – need for new crops and 

markets 

• Environmental threats – need for sustainable yet 

affordable approaches 

• Aggregation and distribution systems to support 

local food systems 

• Marketing opportunities 

• Convincing the American public that good food 

is worth paying for, yet…. 

• making sure that ALL have access to good food. 



Good News: Americans Want Local! 

• “Local foods sales are booming, having 

doubled to $11 billion in the past ten 

years.”  -CNBC 

• The National Restaurant Association’s 

“What’s Hot in 2013” names locally 

sourced meats and seafood, and locally 

grown produce the top two trends. 

• “The cultural appetite for all things local 

continues unabated.”  –The Hartman 

Group 

• Among all the potential improvements 

consumers would like to see in 

supermarkets, “more locally grown foods” 

comes in second only to “price/cost 

savings.” –National Grocers Association 
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Appalachian GrownTM Sales 



 Economic opportunities… 

• More direct and retail markets 

for local foods 

• Entrepreneurial Opportunities  

• New Businesses 

• More jobs 

• Profitable farms 



 Community benefits… 

• Engaged youth  

• Healthy, local, nutritious food 

(in schools, colleges, 

hospitals, grocery stores, 

restaurants) 

• Improved access in all 

communities (community 

gardens, corner stores) 

• Resulting in lower obesity and 

diabetes rates  

• Lower health care costs 

 



 Environmental benefits 

• Improving water, air, and soil 

quality  

• Providing aesthetic 

landscapes  

• Corridors for wildlife  

• Increasing biodiversity 

 





 

Strategies to Promote the Availability of 
Affordable Healthy Food and Beverages 

 
1. Increase  availability of healthier food and beverage choices in public 

service venues 

2. Improve availability of affordable healthier food and beverage choices in 
public service venues 

3. Improve geographic availability of supermarkets in underserved areas 

4. Provide incentives to food retailers to locate in and/or offer healthier 
food and beverage choices in underserved areas. 

5. Improve availability of mechanisms for                                                      
purchasing foods from farms. 

6. Provide incentives for the production,                                                                       
distribution, and procurement                                                                          
of foods from local farms. 

 

 

 

Communities should: 

Price incentives to subsidize 
healthier options 

Policies requiring state/county/city agencies 
to restrict low nutrient density foods 

Loans and grants for the development, expansion 
or renovation of fresh food retail establishments 
Loans and grants for the development, expansion 
or renovation of fresh food retail establishments 

Subsidize CSA 
(Community Supported 
Agriculture) programs. 

Support farm to 
institution programs 

Support EBT use for SNAP 
at Farmers Markets 



Strategy to Encourage Breastfeeding 

11. Communities should increase support for 
breastfeeding. Baby friendly hospital and 

worksite policies to support 
nursing or pumping milk 



Strategy to Encourage Communities to 
Organize for Change 

24. Communities should participate in community 
coalitions or partnerships to address obesity. 

Food Policy Councils that include a specific emphasis 
on healthy food access and market opportunities for 

local farmers. 



 

http://www.countyhealthrankings.

org/ 





We Pay for Poor Health 

• Food is associated with most leading causes of 

death – heart disease, cancer, diabetes  

– Obesity is a contributing factor to each 

• Chronic diseases = high costs to communities: 

– Higher health care expenditures 

– Higher absenteeism, lower “presenteeism” 

– Costs for adaptive equipment: stretchers, seating 

– Opportunity costs – failure to recruit businesses 

 

 

 

 



Food is critical to broader                   

community health 

• Food contributes to the health of the: 

– Individual 

• Energy and nutrients to sustain life 

• Pleasure, comfort, creativity, nuturing 

– Family 

• Family meals – many benefits, but we’re losing this 

– Community 

• Critical contributions to the economy from farm to table 

• Sustains cultural values and traditions 

• Promotes social interaction and support 

• Is a part of every celebration! 

 



Opportunities – federal food programs 

• Federal food programs promote 

individual/family health and bring 

resources to communities 

  

• -- more than a handout: 

1. SNAP and SNAP-Ed 

2. Women, Infants and Children (WIC) 

3. Child and Adult Care Feeding Programs 

4. Child Nutrition – School lunch and 

breakfast 



Potential for creative solutions 

• Leverage federal food program dollars 

to: 

– Enhance the health of the 

(future)/workforce 

– Increase market opportunities for 

agriculture 

– Boost sales for retail outlets – large and 

small 

• Encourage entrepreneurial efforts to: 

– Increase food program participation 

– Facilitate local sourcing 

– Re-claim “would be wasted” food 

 



Good news on dietary fat -  
the science is changing toward better taste! 

• Mediterranean diet 

– MORE fat – good quality oil (doesn’t have 

to be olive) 

– Nuts! 

– Meat 

– Fruits and vegetables 

• Not too far from the more traditional 

southern diet! 

 





Even fast food 

can be healthy 



Taking on the BBQ Festival… 







After: “I’ve eaten eastern style BBQ all my life and 
love it.. But I think preparing it this way is just 
as good and I would definitely eat it again!”  

Before… 



Overall Results 
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BBQ Festival on the Neuse 
Wil King Hog Happenin’ 

Results 2013 
  
 







“Survey” results 

• How would you rate the taste 1-5, 5 is best? 
87% said 4-5 
13% said 2-3 
 

• If it were available in a restaurant, would you buy it? 
89% yes 
3% maybe 
8% no, many said “more likely something I would cook at home” 

 



Comments… 

• “like the blend,” “more please!” “more of a 
home dish,” “tasty for a veggie dish,” “It’s great 
and I don’t even like cabbage,” “you just saved 
me $7.00 and my arteries” (don’t tell Laura Lee ) 

• Suggestions for improvement 
– More heat, spicier 

– Give it a regional name 

– Use fish instead of pork 

– Serve as a side dish without meat 

 

 



Lumbee Homecoming/Pow Wow – Robeson 
County, July 2012 

Quote of the 
day: 
 
“Dawg that’s 
good!” 







A new 
approach to 
another 
southern 
classic…               
Hush Puppies 













Miscellaneous Education and Policy 

Efforts Related to Local Food Systems 

North Carolina 



Carolina Campus 

Community 

Garden 

Collaborators: 
- Employee Forum 

- NC Botanical Gardens 

- Center for Health 

Promotion and Disease 

Prevention 

 



 

All food goes to low wage 
workers at UNC 





Workshops:                              
Making “Lasagna Beds” 



Installing a donated drip irrigation system…. 



Making good use of a 

“pest” - Bamboo 







Distribution to UNC employees 



WIC Challenge 

Good news: 

• Benefits now include fruits and vegetables 

Bad news: 

• Vouchers are in $2 increments 

• No change allowed 

• Many people aren’t using them 



The solution we 

are testing: 

 
• F&V intake 

• Economic 

benefit to farmer 

• Economic 

benefit to stores 





• Sustainable system 

 environmentally 

 economically 

• Improves healthy food access 

• Builds community capacity 

 



Green Cart Project 

• Problem(s) 

Food Deserts and Swamps 

Supermarket placement is not enough 

Limited markets for low resource/new farmers 

• Solution we are testing 

Public private partnership with “The Produce Box” 

Leveraging a large efficient system that aggregates local 
food – over 6,000 “fancy CSA” customers 

Direct delivery via venues serving low income 

Coordinated nutrition education, meal prep, taste 
testing 

 



Quick Chef 

 Patterned after “Dream Dinners,”  
 “Entrées Made Easy” 
• Focus on healthy food access 
• Develop cooking skills 
• Use EBT for Food Stamps (SNAP) 
• Emphasize local food 
• Potential for a sustainable business 
 

 
 



Harvest of Hope  

 Garden Project in  

 African American Churches 



Faith, Families, and the Future 

- Building youth food entrepreneurial skills 

thorough churches 



Center for Training and Research Translation: http://centertrt.org/ 
  

http://centertrt.org/
http://centertrt.org/


Food System Strategies: 
best available broad approaches 

• Changing Access and Availability to Favor Healthy 
Foods and Beverages 

• Community-Wide Campaigns to Promote Healthy 
Eating 

• Comprehensive Nutrition Programs in a Single Setting 

• Food and Beverage Marketing to Favor Healthy Foods 
and Beverages 

• Increase Purchasing and Use of Foods from Local Farms 

 

 



Strategies cont. 

• Point-of-Purchase and Point-of-Decision Labeling to 
Favor Healthy Foods and Beverages 

• Pricing Strategies (Including Taxation) to Favor 
Healthy Foods and Beverages 

• Social Support for Healthy Eating 

• Urban Planning-Zoning Approaches to Facilitate 
Healthy Eating 

 



Sample Evidence-Based Programs 
(Interventions) and Policies 

• Baltimore Healthy Stores (BHS) 
– Uses a store’s existing facilities to improve healthy food access 

• Healthy Cornerstore Initiative: Produce 
Distribution System - Minnesota 
– Increases access to fresh fruits and vegetables by linking small 

stores with produce distributors on a year-round basis.  

• Cleveland – Cuyahoga County Food Policy Coalition 

– Formed to help bring about public and private policy-based 
changes that foster a healthier food system in Ohio 

                     Healthy environmental/policy changes   

                     in faith communities – North Carolina 

 

 

 

 



Programs/Interventions 
• Health Bucks 

– $2 coupons used to purchase fruits and                                  
vegetables at participating farmers’ markets. A financial 
incentive for residents of low-income neighborhoods.  

• Pennsylvania Fresh Food Financing Initiative 

– To increase access to affordable, healthy foods in 
underserved areas of the state. Provides critical one-time 
loans and grants for the development, expansion or 
renovation of fresh food retail establishments 

• Trailnet- Healthy Active Vibrant Communities 

– A model to build community capacity to support and 
promote healthy eating and active lifestyles through policy 
and environmental change. address obesity. Focused in low-
income and at-risk communities, 

 

 

 

 



University of Kentucky 
 
South Farm 
 
Demonstration Farm and CSA 



Cool stuff in Lexington! 
 
Food Chain and 
Smithtown Seafood, West 
6th St. Brewery 
 
Ouita Michel 















Creative marketing 

strategies are key to link 

obesity prevention with 

local food systems! 

Credit to: Angeline Stuckman 

Aka Aunt Angie:  11/12/13-1/13/13 



Questions?? 


